
VIELIGHT has 
c o n f i r m e d  
that it will par-
ticipate in the 

2018 Arnold Sports 
Festival, which is cele-
brating its 30th anniver-
sary this year. The four-
day health and fitness 
celebration presents 
more than 75 sports 

and events and will be 
held March 1-4, 2018 in 
Columbus, Ohio.	

Launched in 1988, 
the festival has ex-
panded to become the 
world’s largest multi-
sport fitness weekend, 
when it debuted as the 
Arnold Classic, a one-
day professional men’s 

b o d y -
building competition. 
Today, the event is 
being held annually 
across six continents, 
attracting thousands 
of fitness enthusi-
asts worldwide. The 
event is co-promot-
ed by celebrity body-
builder and film star 
Arnold Schwarzeneg-
ger. 	

This year, the Ar-
nold Sports Festival 
is expected to attract 
an estimated 200,000 
sports and fitness 
fans who will gather to 
watch 18,000 athletes 

from 80 coun-
tries compete 
in 75 sports 
and events, 
i n c l u d i n g 
17 Olym-

pic events, at the 
Greater Columbus 
Convention Center in 
downtown Columbus, 
the Ohio Expo Cen-
ter and other Central 
Ohio venues.	

Vielight will show-
case its devices at the 
Arnold Fitness EXPO, 
March 2-4 at the Great-
er Columbus Con-
vention Center, which 
will also feature more 
than 1,000 booths of 
the latest in sports 
equipment, apparel 
and nutrition and three 
stages that host com-
petitions and entertain-

ment.		
Describing the 

2018 Arnold Expo as 
a golden opportunity 
to reach out to fitness 
enthusiasts, Dr. Lew 
Lim, CEO and Found-
er of Vielight Inc, said, 
“Vielight is pleased to  
make its debut at such 
a prestigious event 
that identifies with 
many of our healthy 
customers.”	

“Vielight devices are 
used by many physical-
ly active people world-
wide who continuously 
explore ways to main-
tain focus and enhance 
their performance. 
This show is therefore 
a perfect opportunity 
to showcase our prod-
uct options to our cus-
tomers,” he added.	
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Sport & fitness festival will see more 
than 200,000 attendees



LIFE doesn’t end 
when Alzheimer’s 
begins. That’s the 

message the Alzhei-
mer Society of Canada 
wants people to re-
member, as it launch-
es a new social media 
campaign aimed at 
reducing the stigma 
associated with the 
condition.	  

The Society an-
nounced that aware-
ness around dementia 
has increased, although 
the stigma and nega-
tive attitude around it 
continues to live on in 
modern times.	

In January 2018, 
Vielight embarked on 
a pilot controlled cli-
nicial trial to evaluate 
the effectiveness of 
the transcranial and 
intranasal photobio-
m o d u l a t i o n - b a s e d 
Neuro RX Gamma on 
the cognition, memory 

and behavior of people 
with moderate-to-se-
vere Alzheimer’s Dis-
ease.		    

Alzheimer Society’s 
online survey of 1,500 
Canadians from ages 
18-65 determined that 
one in four Canadians 
think their friends and 
family would avoid 
them if they were diag-
nosed with dementia, 
and only five percent of 

Canadians would learn 
more about dementia 
if a family member, 
friend or co-worker 
were diagnosed with 
the condition.	

The new statistics 
coincide with January’s 
Awareness Month and 
its new social aware-
ness campaign, “I live 
with Dementia.”	

“For the most part, 
stigma and negative 

attitudes around any is-
sue, tend to be a result 
of a lack of knowledge 
around the subject,” 
said Senior Manager, 
Regional Services Ju-
lie Hockley.	  

The goal of the cam-
paign is to have peo-
ple look up how to be 
more dementia-friendly 
and how to take action 
against the stigma, the 
Society said.	

VIELIGHT will be 
participating in 
the Integrative 

Healthcare Sympo-
sium, taking place at 
the New York Mid-
town Hilton, in New 
York City from Febru-
ary 22-24.	

In this event, Dr Lew 
Lim will share his ex-
perience and knowl-
edge in addressing 
Alzheimer’s disease 
with photobiobiomod-
ulation in a breakfast 
symposia on Friday, 
February 24th.	

This clinically rele-
vant, evidence-based 
medical conference is 
designed to educate, 
inspire and engage in-
tegrative practitioners 
and those interested 

in learning more about 
integrative and func-
tional approaches to 
healthcare.	

Along with a host of 
pre-conference work-
shops and exhibitions, 

the three-day confer-
ence will feature a range 
of speakers addressing 
the challenges  facing 
the integrative health-
care sector.		

Dr. Lew Lim to speak at NYC 
integrative health event
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HU F F I N G T O N 
Post, one of the 
highly popular 

online news portals, 
has recommended 
photobiomodulation 
as one of the four rec-
ommended wellness 
trends for 2018.	

In its recent editorial, 
Huffington Post short-
listed photobiomodula-
tion, far infra-red sau-
nas, Photic Stimulation 
and Binaural Beats, and 
grounding (earthing) as 
some of the essential 
therapies to transform 
all-round wellness.

Speaking about light 
therapy, it says, “Photo-

biomodulation can be 
leveraged to address 
brain-related disor-
ders: traumatic events 
(stroke, traumatic brain 
injury, and global isch-
emia), degenerative 
diseases (dementia, 
Alzheimer’s and Parkin-
son’s), and psychiatric 
disorders (depression, 
anxiety, post traumat-
ic stress disorder).”

“PBM could be used 
for inflammation re-
duction and cognitive 
enhancement in nor-
mal healthy people and 
performance enhanc-
ing for peak performing 
athletes,” it adds.	

Huff Post highlights 
photobiomodulation

Alzheimer Society calls to end stigma
KEY FINDINGS
· 56 per cent of Cana-
dians are concerned 
about being affect-
ed by Alzheimer’s 
disease

· Of greatest concern 
is their fear of being 
a burden to others, 
losing their indepen-
dence and the inabili-
ty to recognize family 
and friends

· Only 39 per cent 
would offer support 
for family or friends 
who were open about 
their diagnosis

· Three-in-ten Canadi-
ans (30 per cent) ad-
mit to using demen-
tia-related jokes.

SOURCE: Alzheimer’s 
Society of Canada


